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In 2023, the global vine and wine sector faced tough challenges. With historically low
production volumes and rising prices, the year was defined by the lingering effects of
the global inflationary pressures that started in 2022.

Key Highlights

1 -Vineyard Surface Area: The world’s vineyard surface area continued its decline,
shrinking by 0.5% from 2022 to 7.2 million hectares. This trend, observed for the third
consecutive year, was driven by the removal of vineyards in major vine-growing
regions (including all types of grapes) across both hemispheres.

2- Wine production: Extreme climatic conditions and widespread fungal diseases
severely impacted many vineyards worldwide, culminating in a historically low global
wine production of 237 million hectolitres. This marked a 10% drop from 2022 and
represented the lowest output since 1961.
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3- Wine Consumption: Global wine consumption in 2023 is estimated at 221 million
hectolitres, indicating a decrease of 2.6% compared to 2022’s already low figures. The
spike in production and distribution costs, driven by inflationary pressures, led to
higher wine prices for consumers, who were already dealing with diminished
purchasing power. Despite these challenges, a few major markets demonstrated
resilience.

5- International trade in wine: The international trade in wine in 2023 was also
notably affected by the rise in prices. Although the total volume of wine exported
dropped to 99 million hectolitres, this was offset by a high export value, which
reached 36 billion euros. The average price per litre of export wine hit a record high
of 3.62 euros per litre.

1 • VINEYARD SURFACE AREA
World vineyard In 2023, the world’s vineyard surface area stands at 7.2 million
hectares, marking a slight decrease of 0.5% compared to 2022.
This decline, illustrated below, signifies the third consecutive year of shrinking
vineyard surfaces globally. The trend is attributed to a reduction in vineyard surface
across major vine-growing countries in both hemispheres, with only a few
exceptions. The trend has been noted both for wine and table grapes / dried grapes
production. Moreover, China’s vineyard surface, which has been one of the main
drivers of the world vineyard’s growth from 2012 to 2020, stabilised from 2020
onward.
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2 • WINE PRODUCTION
In 2023, global wine production3, excluding juices and musts, is estimated at 237 mhl,
marking a significant decrease of nearly 25 mhl (-9.6%) compared to 2022. This
downturn reflects one of the most significant declines witnessed in recent history.
After maintaining production levels consistent with the 20-year average for four
consecutive years, 2023’s volume represents the lowest volume since 1961 (214 mhl).
The sharp decline can be attributed to a confluence of adverse climatic events,
including early frost, heavy rainfall, and drought, coupled with widespread fungal
diseases. These factors severely impacted harvest volumes across major wine-
producing regions in both the Northern and Southern Hemispheres.

Evolution of world wine production (juices and musts excluded)
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Wine production (juices
and musts excluded) in
major countries



3 • WINE CONSUMPTION
World wine consumption in 2023 is estimated at 221 mhl, marking a decrease of 2.6%
compared to 2022. If this estimate is confirmed5, it would signify the lowest volume
recorded since 1996. The decline in global wine consumption has followed a
relatively steady trajectory since 2018. Several factors contribute to this trend.
Notably, the decrease in China’s consumption, averaging a loss of 2 mhl annually
since 2018, has played a central role in driving down global consumption figures. The
onset of the COVID-19 pandemic in 2020 exacerbated this downward trend, with
lockdown measures negatively impacting major wine markets worldwide. In 2021,
the relaxation of pandemic-related restrictions, coupled with the reopening of the
hospitality sector (HoReCa) and the resurgence of social gatherings and festivities, led
to a rebound in consumption across many countries.

However, in 2022, geopolitical tensions, particularly the conflict in Ukraine, and
subsequent energy crises, along with disruptions in the global supply chain, resulted
in heightened production and distribution costs. This, in turn, led to significant price
increases for wine consumers, dampening overall demand. Against the backdrop of a
complex economic landscape, characterised by global inflationary pressures, the
major wine markets experienced notable declines in 2023. A few exceptions
notwithstanding, the prevailing conditions exerted considerable pressure on
consumer purchasing power, further contributing to the downturn in wine
consumption worldwide recorded in the last two years.

Evolution of world wine consumption
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Wine consumptions in major countries

4 • INTERNATIONAL TRADE IN WINE
In 2023, low production volumes in the Southern Hemisphere, high average export
prices and weakened international demand significantly impacted the global wine
export volume, which decreased by 6.3% to 99.3 mhl, the lowest recorded since
2010. The largest contributors to this decline in world trade volume with respect to
2022 are Chile (-1.5 mhl), South Africa (-0.9 mhl), France (-0.8 mhl), the USA (-0.7
mhl), New Zealand (-0.7 mhl), and Argentina (-0.7 mhl). Despite a 4.7% decrease
compared to the record high of 2022, the global wine export value in 2023 reached
36.0 billion EUR, the second highest ever recorded.
Evolution of international trade in wine by volume
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Evolution of international trade in wine by volume

Evolution of international trade in wine by value
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Major wine exporters

Major wine importers
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Major wine importers

SOURCE: OIV
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The OIV was created in 1924 as the Office International du Vin (International Wine
Office) in order to harmonise the global viticultural situation.
The OIV provides, as intergovernmental organisarion, grape and wine producing
and consuming countries with information to develop regulations, minimise barriers
to trade, promote sustainable production and protect consumers.
The OIV’s main objectives are to:

·nform its Member States of measures concerning producers, consumers and
other players in the vine and wine products sector.
Assist other international organisations, especially those which carry out
standardisation activities.
Contribute to the international harmonisation of existing practices and
standards, improving the conditions for producing and marketing vine and wine
products, and helping ensure that the interests of consumers are taken into
account.

OIV STRATEGIC PLAN 2020-2024

The 2020-2024 Strategic Plan and its key objectives are guided by the various
challenges the international vitivinicultural sector is facing , but also by a desire to
integrate the 2030 perspectives of the Sustainable Development Goals (SDGs),
elaborated under the aegis of the United Nations, into the Organisation's work.

Promote environmentally friendly vitiviniculture1.
Promote economic activity according to principles of sustainable development
and of market growth and globalization 

2.

Contribute to social development through vitiviniculture3.
Pursue the development of a harmonised regulatory environment4.
Facilitate the digital transition of the sector5.

SOURCE: OIV 



Export trends in volumes (from Europe to outside Europe)

Import trends in volumes (from outside Europe to Europe)

SOURCE: 
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SkyMinder is the worldwide CRIF platform helping you to take decisions based on
high-quality information. If you are required to evaluate a business partner in the
Wine Sector, a customer or a supplier, in a risk evaluation process or for compliance
requirements or a cyber risk assessment, SkyMinder is the right solution. 


